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Overview of

Soclal Media

plotted in an Innwation
process

The innovation piocess is used in this
graph to plot all analzed social media
servicesThe phases in an inmation
process ae (1) intelligencH?2)
network, (3) operation(4) publishing,
(5) dialogue and (6)valuationIn

every sextant at leastolur social media
services ae visibleSome of these
services can be extended to other
guadrants toorl herefore, some
services coer more that one sextant.
A complete social media mix gers all
sextants with sevices that gu

REALK useas well as pur target

audience

Overview of

Social Networks

GoogleAlerts
Delicious
StumbleUpon
Digg

LinkedIn
Facebook
Hywes

Ning

Google Docs
WeShae (dropbax)
IGoogle

TWiki

Slideshar (prezi)
WordPress
YouTube

Scribd

Twitter

Socializr
LinkedIn Groups
Google Wave
Unilyzer
Scoutlabs
Twittercounter

Google Analytics

October Top5

plotted on a world map

The data shows the highest ranking
social network for each country by
traffic, not by members, page views
or any other method. Data was
taken from Alexa.com on 16th of
RNWREHU $OH[D GDWD FRPHV
from users

who have an Alexa toolbar as well
as“data obtained from other
diverse traffic data sources” -
Alexa.com.

Bebo

Cloob (IR)
CyWorld (Skorea)
Draugiem.lv
Facebook
Faces.md \ Impuldsg
Friendster

Hi-5

Hywes (NL)

IRC Galleria (FI)
Iwiw.hu (HU)
Lide (CZ)

Mixi

Myspace
Nasza-Klasa (PL)
Netlog (SI)
One.it

Orkut

Perfspot

Skyock

StudivzZ

Tuenti (SP)

V Kontakte
Wretch (TW)

www.oxyweb.co.uk

Social Netwarks

in the Netherlands

1.hyves
2.facebook
3.LinkedIn
4 Twitter
5.MySpace

Xiaonei Countries in grey do not have data available and for a few countries it was difficult to
identiy local social networks and therefor were omitted from the map.
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SocialWeb in the Netherlands 2010 Age and activity Demographics
Involvement what people are doing Demographics of a few

plotted on a world map

The map provides a global snapshot
of active social web involvement by

Flickr is rankd #5 (20)*
YouTube is rankd #5 (3)*
LinkedIn is rankd #1 (12)
Blogging is not in top10
Twitter is ranked #10 (13)

and who participates

This graph shows people by their
activity and age group. Creators

major social networks

This graph shows the demographics
of four commonly used professional

market. The charts show the “iINWorldTUDIAF 5DQN JHQHUDO UDQNLQJ LQ 1HWKHUODQGV publish Web pages, write blogs, and semi professional social |
percentages those who are active upload a video to sites like YouTube. networks.All statistics are from ; I 4
by each form of social involvement. Netherlands Critics comment on blogs and Google Ad Planner and have been - 16
The size of the arch’s, represents posts ratings and copied from a blog post of
the audience volume in millions. reviews.Collectors use Really briansolis.com. _
Visit globalwebindex.net to find the Simple Sindication (RSS) and tag _ 31
reasons behind the trends, how Web pages to gather information:
different demograhics are involved, Joiners use social networking sites. - 16
what motivates web users to get Spectators read blogs, watch l 3
online and the quantification of how peer-generated videos, and listen to
brands podcasts, Inactives are online but 0-17 I 3
should be active in social media. don't yet participate in any form of
social media. women 50
. Creators - 10
. Upload photos onlne . Critics - 16
. Uploaded a video onlne . Collectors - 23
. Manage a social neork pr RAO H Dbiners - 23
. Written your own blog . Spectators -
. Use mico-blogging wbsewice Inacties I NIl 11
ZL WK R Xen IEKINOIGHE
Masters degH HIllll 16
Bachalors degr! HENENNNN 37
6RPH FRESESENNEN 34
+LJK V F-R RO
/HVV WKD + LSORPD
More about the study C+Ra

Global web index interviewed
32.000 web users in the 16
countries represented in this chart
to provide a unique international
perspective on web behaviour and
social media involvement across the
world. More importantly, Social

Web Inex explored the impact on
consumer behaviour, the power of
social communications and the role
for brands.The Global Web Inex
was created by trendstream in
partnership with Lightspeed
research

Forrester reseach

8QLTXH Y LA/MBILRU YV
5HDFK ,
Page vi&Z V 01,4B
TRWDO Y LI6WNW
Avg.visits per visitor 6,5.1
Avg. WLPH RQ VLWH

110 M370 M

52 B160 B
31B, %
23

Phase @Evaluation

Uniyzer Corporate Social Media

Social media and internet mating
software. Designed as a dashbdashowing
your performance on all social media en
social netvorks.

Todo's

- Statt using Unizer

- Take time to set it up - mak it good!
- Integrate in iGoogle (if possible)

Phase SDialogue

Twitter

Websevice usedRU QRWLAFDWLRQV RI
characters to éllowers.Can be integrated in

other social netwrk sites Also, social media

site tweet new favorites and posts.

Todo’s

-Male aprRAOH FRPSOHWH XQWLO DW OHDVW
- Follow all familiar persons (@m project)

- Follow people fom competition / critics

- Integratelwitter in iGoogle

- Use Shaoholic in bowser fr fast tweets
-TT\ WR AQG VRPHWKtakg im&/ KDW GRHVQ
- Try Twittercounter and see what arks

Phase 4Publishing
Slideshar

Website aon which slides¢®erpoint, PDF
et cetera) ae publishedCan be useddr
inspiration as wll as publishing or ahiving
presentations.

Todo's
-MaleaprRAOH FRPSOHWH XQWLO DW OHDVW
- Upload a slide completguse leywords)
- Integrate slidesharin LinledIn / iGoogle

Phase @valuation

For further assistance please call or e-mail ffi2Arts (marts@totalactiemedia.nbr

Rduoglotal Active Media www.totalactiemedia.nl R U

Scoutlabs Campaign Social Media

Social media dashbahto track and angke
marketing data of social netwk tools

Todo’s

- Statt using Scoutlabs (30 gérial)

- Take time to set it up - mak it good!

- Analze at least eery day 5 mirutes

- Male a full anaisis after 30 dgs

- Buy Scoutlabs if experience is postiv

Phase SDialogue

Twitter

Websewvice usedRU QRWLAFDWLRQV RI
characters to éllowers.Can be integrated in

other social netwrk sitesAlso, social media

site tweet new favorites and posts.

Todo's

-MaleaprRAOH FRPSOHWH XQWLO DW OHDVW
- Follow all familiar persons (@m project)

- Follow people fom competition / critics

- Integratelwitter in iGoogle

- Use Shaoholic in bowser for fast tweets
-Tr\ WR AQG VRPHWKtakg im& KDW GRHVQ
- Try Twittercounter and see what arks

Phase 4Publishing
YouTube

A video sharing wbsite on which users can "
upload and sharvideos.

Todo’s

- Male an account and collectvarites

- Analyze successful videos (target audience)
- Click on suggested videos gail

- Male your own video and upload (¥rit!)

-Try alsoVIMEO For further assistance please call or e-mail fiflaArts (marts@totalactiemedia.nbr

- If gpplicable ceate a channel

Phase @valuation
GoogleAnalytics

A free sewice oftred by Google that
generates detailed statistics about the
visitors to a website

Todo’s

- Statt using Googlé\naltics (its fee!)

- Take time to set it up - mak it good!

- Analze at least eery day 5 mirutes

- Male a full anafsis after 30 dgs

- Buy Scoutlabs if experience is postiv

Phase SDialogue

Twitter

Websewvice usedRU QRWLAFDWLRQV RI
characters to éllowers.Can be integrated in

other social netwrk sitesAlso, social media

site tweet new favorites and posts.

Todo's

-MaleaprRAOH FRPSOHWH XQWLO DW OHDVW
- Follow all familiar persons @m project)

- Follow people fom competition / critics

- Integratelwitter in iGoogle

- Use Shaoholic in bowser r fast tweets
-Tr\ WR AQG VRPHWKtake im& KDW GRHV.Q’
- Try Twittercounter and see what arks

Phase 4Publishing
Wordpress

An open souce blog publishingpalication .
powered by PHP and MySQL which can alse”
be useddr content management.

Todo's

-Write a blog and send it toelevant blogs
- Try to become a bloggeof different blogs
- Blog aticle at least once ery fortnight

- Integrate blogs on corporate @bsite

- Use Sharoholic br easier meso-blogging
- Open a blog on wrdpres.comblogger or..
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Publishing Social Media

For further assistance please call or e-mail tfiaArts (marts@totalactiemedia.nbr

Rduoglotal Active Media www.totalactiemedia.nl R U

Overview of October
Gender Balance
Chicks rule!

This graph shows the gender
balance on social networking
websites. Only one social
networking website is a patriarchy,
namely Digg. LinkedIn,YouTube,
deviantART and Delicious are
equalities and all (12) others are
matriarchies.

This graph is based on US gender
figures and worldwide traffic figures.

* M = million more monthlyiemale
of malevisitors

InformationisBeautiful.net

Phase lintelligence
GoogleAlerts

Websewice that sends a mail with links that
mentioned the enteed seachstring.

Todo's
'"HAQH DWey@dtdsVW k
- Statt with project name or companname
- Follow up on all leads
- Integrate in iGoogle
- Learn and end with 10 valuableykords

Phase Network
LinkedIn

Social netwrk. Used maint by
professionals abe 30 years oldIntegrates
well with other social media l&Twitter,
Slidesha andWordpress.

Todo’s

- Update pur ppRAOH XQWLO DW OHDVW
- Mention poject / compawy well

- Organize LinkdIn

- Ask or recommendations

- Statt a LinkedIn Gioup

- Apply for all gpplicable LingdIn Gioups

- Integrate Slideharin LinkedIn

- Use Linkdin fRU A Q GleSidnSis

Phase peration

iGoogle

Personalized werview of news and
functionalities (RSS and gadgetised as
startpage of the bowser.

Todo’s

- Statt an iGoogle page

- Statt with all gpplicable RS&éds

- Integrate Googldélerts,Twitter, Slideshag
- Integrate Google Docs & Spadsheets

- Find suitable simple gadgetsg(eranslate)

Phase Network

Hywes

A free Dutch social netarking siteThe
focus of this vebsite is on keping in touch
with existing friends and makingwe
friendslt is comparable with other social
networking sites.

Todo's

- Look at existing Hyes gadgets and learn
-Tr\ WR Aplicabte fives

- If suitablecreate a lyve

- Seach r hywes as eferrer to your site

Phase Network
LinkedIn

Social netwrk. Used maint by
professionals abe 30 years oldIntegrates
well with other social media l&Twitter,
Slideshar andWordpress.

Todo’s

- Update pur prRAOH XQWLO DW OHDVW
- Mention poject / compawy well

- Organize Lin&dIn and stara Group

-Tr\ WR Aplic@bie LinedIn Gups

- Seach for LinkedIn as eferrer to own site

Phase 2Network
Facebook

The largest social netvk in the world. If
Facebook was a countiit would be the thid
in the world.

Todo’s

- Look at existing Facebook gadgets and learn
-Tr\ WR Aplicabie Facebook Gups

- If suitablecreate a Facebook ®up

- Seach for Facebook asaferrer to own site

Phase lintelligence

Digg

social nevs website madedr people to
discover and shae content flom arywhere
on the Internetby submitting links and
stories,and wting and commenting on
submitted links and stories.

Todo's

- Follow Digg homepage at least once g da
- Male an account and personalize

- Integrate Digg RSS in iGoogle

- Seach for othe news RSSefeds

- Integrate also othegkeds in iGoogle

Phase 2Network
LinkedIn

Social netwrk. Used maint by
professionals abe@ 30 years oldIntegrates
well with other social media l&Twitter,
Slideshar andWordpress.

Todo's

- Update pur r RAOH XQWLO DW OHDVW
- Mention pioject / compag well

- Organize LinkdIn

- Ask or recommendations

- Statt a LinkedIn Gioup

- Apply for all goplicable LingdIn Gioups

- Integrate Slideharin LinkedIn

- Use Linkedin fRU A Q @lesidnsls

Phase 4Publishing
Slideshar

a business media siterfsharing
presentationsjocuments and pdfs with a
professional comnmity that regulary
commentsfavorites and devnloads content.

Todo’s

-MaleaprRAOH FRPSOHWH XQWLO DW OHD\
- Upload a slide completg(use leywords)

- Integrate slidesharin LinledIn / iGoogle



